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Every high school and college athletic department 
should have a complete set of these modern teaching 
aids. The Athletic Institute’s 35mm sound slidefilms 
are the greatest sports instruction aids ever produced. 
They’re now used to teach sports skills to over 
6,000,000 students every year. Slidefilms are easy-to- 
They'll 
Each slidefilm 


kit contains from 2 to 7 color slidefilm units (avail- 


understand, authoritative, and economical. 


help make your teaching job easier. 


able with or without sound records), instructor's 


guide, and student handbooks. 


el! NOW AVAILABLE IN TWENTY-ONE POPULAR SPORTS SUBJECTS 
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J. D. Wright believes that without em- 
ployee recreation, no human relations 
program can be a complete success. 


People who “tee off together” are not 
apt to “tee off at each other,” and 
contribute greatly to company success 


Thompson workers long ago have learned to play as well as work well 
together. To this combination we attribute much of our company’s success and 
complete freedom from labor strife. 

There is nothing paternalistic about our Activities program. It is operated 
entirely by the employees with the guidance of our Activities personnel. All of 
our recreational activities—sports, social and cultural—are employee-desired, 
employee-supported and employee-operated. Eighty-five per cent of the pro- 
gram’s expense is borne by the participants. Experience has shown that this 
gives the employee a sense of having a greater stake in the activities in which 
he or she participates and helps insure the success of the program. 

No distinction is made between the factory, office and management members 
who participate in the various activities. We have no office or foremen’s groups 
exclusively. All Thompson people share alike in such activities as chess, bridge, 
photography, Rod & Gun Club, horse-shoe, tennis, skating, softball, basketball, 
bowling and golf. 

We learned long ago that people who “tee off together” are not apt to “tee off 
at each other.” We have also learned that a truly successful activities program 
must embrace the entire family and so a large number of our recreational func- 
tions include the wives and children of employees. 

Our annual Kids Fish Rodeo, giant Christmas Parity, the annual company 
picnic and group picnics, the Young Folks Camp Week and Family Days at our 
plants, all make vital contributions to our human relations program which has 
given Thompson its reputation as “A Good Place to Work.” 

Thompson is proud to be a member of the National Industrial Recreation 
Association, and it is our hope that all industry, large and small, may some day 
become a part of this growing movement of furthering employee recreation, 
without which, we believe, no human relations program can be a complete 


success, 


Mr. Wright, (Il) compares the scores at 
“Beat the Chairman Golf Day’’ when 
hundreds of Cleveland employees of 
Thompson Ramo Wooldridge, Inc., try 
to beat the boss’s performance. Pro- 
ceeds of the event go to the Babe 
Didrickson Cancer Foundation. 
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HOW TO STAGE FISHING 


Don’t let the big ones get away. Here’s an activity 


that can be tops in employee and family participation 


There are 30 million fishermen in 
the United States according to latest 
reports. 

Taking a calculated guess at the 
number of fishermen included in the 
nation’s labor force, it should be safe 
to estimate that at least three out of 
ten employees take to the rod and reel 
with enthusiasm. 

That makes fishermen one of the 
largest common interest groups in your 
company. Then add wives and chil- 
dren and you have the potential for a 
tremendously effective program. 

Based on some form of contest or 
organized event, employee fishing ac- 
tivities can be planned to fit in well with 
any company program. 

Taking tips from some of the most 
successful industrial contests plus the 
advise of experts in the fishing busi- 
ness, here are pointers and suggestions 
on how to conduct an employee fishing 
program. 

GENERAL FORMAT 

Principally, activities fall into two 
categories or a combination of both: 
(1) the season-long contest and (2) 
the one-day event. 

In either however, certain 
standard rules must be developed. Spe- 
cific regulations will vary in different 
localities, but the following main points 
should be covered: 

1. Definite time limits during which 

the contest is open must be estab- 

lished. 

2. Territory from which fish must be 
taken to qualify as legal entries 
should be set down. This may be 
limited to certain states or counties 
or to specific lakes and rivers. (May 
not apply to one-day events.) 

3. All fish entered must be caught 
in strict accordance with existing 
fish and game laws. 

1. Full data concerning time, place, 
weight, and tackle or method used 
must be given in writing, verified 
by witness and signed by the entrant. 
(May not be necessary in one-day 
event.) 


case, 
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5. The regular Sportsmen’s Code 
should govern any situation not cov- 
ered in the rules. 

Usually a general classification of 
fish will also be prepared before the 
contest. By naming champions in each 
classification, greater interest and a 
more liberal distribution of awards is 
possible. The following classification 
serves as an example and should be 
altered and made either more or less 
detailed depending on local conditions: 

A. Bass—includes large and small 
mouth species. 

B. Trout—includes fresh water spe- 
cies of brook, rainbow, etc. 

C. Pike—might muskie, 
northern pike, walleye and pickerel. 
D. Salmon—all species. 

E. Pan fish—blue gills, sunfish, 
bream, crappies, rock bass and other 
such fish common to fresh water. 
F. Salt water—a general classifica- 
tion or broken down into separate 
classifications for tuna, barracuda, 
channel bass, etc. 


include 








Contest judges will determine the 
best catch between different species 
entered in the same classification. For 
example, an 11 lb. smallmouth bass 
would win over a 15 lb. largemouth. 

Judging is a vital factor to consider 
in planning a contest. Many methods 
of selecting the winners can be used, 
and the choice of any particular one 
depends pretty much on how you and 
your fishing committee want the con- 
test to be run. 

Do you want to pick the winning 
fish by weight alone, length alone, a 
combination of both, or a combination 
of weight, length and girth? Do you 
want to consider how the fish was 
caught, i.e. with live or artificial bait? 

Generally, more detailed classifica- 
tions mean more paperwork, but make 
judging easier, and vice versa. Some 
contests run into as many as 20 differ- 
ent classifications with separate entries 
taken, as an example, for smallmouth 
bass caught on artificial bait and small- 
mouth bass caught on live bait. 


Finally, principles of running any 
good contest should be closely followed. 
Vigorous publicity before and during 
the contest is essential to success and 
don’t neglect awards, Give them plenty 
of incentive. 

Detailed below are suggestions for 
specific types of contests. 
SEASON-LONG CONTEST 

The Lakeside Press Employees As- 
sociation (R. R. Donnelley & Sons Co.. 
Chicago, Ill.) runs its contest all year 
long without any restrictions as to 
where fish must be caught. 

Eight classifications are set aside for 
the most popular fresh water fish with 
two special categories, one for salt 
water fish and the other for less com- 
mon fresh water species. 

As a contrast, Aro, Inc., of Tulla- 
homa, Tenn., runs its contest from 
April 1 to Sept. 15. Three classifica- 
tions are open (large and smallmouth 
bass and crappie) and all fish entered 
must be caught in a nearby lake and 
weighed-in by a specified tackle dealer. 

Another example: Theo. Hamm 
Brewing Co., St. Paul, Minn., con- 
ducts a winter (ice fishing) contest 
and a summer contest, the former run- 
ning for two months, the later for four. 









STILL KICKING are the two bullheads 
hooked at Armco Steel’s recreation park, 
Middletown, Ohio. 
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EVENTS 


The problem of a long contest is to 
sustain interest. Most companies give 
awards to the best catches during each 
month with grand prizes awarded at 
the contest’s end. 

Another effective devise is to publish 
the official entry form in each issue 
of the company house organ. This ac- 
complishes two purposes: publicity and 
easy availability of entry forms. 

Hamm’s (see March R/M, page 26) 
requires all fish be displayed for at 
least 24 hours in a freezer located in a 
high traffic area in the plant. If this is 
not possible, keep an up-to-date posting 
of all legal entries on the bulletin 
board. 

ONE-DAY EVENT 

Popularly called a fishing derby, the 
one-day event can stand on its own or 
be used quite successfully to launch 
or wind-up a season-long contest. It 
scheduled mid-way 
through the season to help pick up 
interest. 


could also be 


Depending on the enthusiasm of 
your fishermen, the event can be any 
where from two or three to eight 
hours in duration. Longer, if it’s ex- 
clusively for the rod and reel club, 
shorter if it’s intended primarily as 


YOUNGSTER most resembling Huckle- 
berry Finn won a special award at the 
Timken Company’s fishing derby. 


an employee-family get-together. 

Competition may be either in classes 
or based only on the most fish caught. 
If the later method is used, the follow- 
ing scoring system is suggested: allow 
one point for each inch of fish caught 
or fraction thereof, and one point for 
each pound or fraction thereof. Total 
points wins. This puts the bass and 
crappie fishermen on an equal stand- 
ing. 

Be sure to have an alternative date 
in case the event is rained-out. This 
is particularly important when a large 
number of boats must be rented. 

Then wind it up with a fish fry 
awards dinner or suitable climactic 
ending. 

KIDS’ CONTEST 

Similar to a regular one-day event 
with a few notable variations, Prizes 
are usually awarded for the first fish 
caught, longest fish, first three fish 
caught, ete. 

Duration of the contest should be 
only one or two hours with contestants 
classified by age (suggested break- 
down: through age 8, 9-12, 12-15). 

All children should be accompanied 
by an adult, and you may want to 
stagger the fishing times of the various 
age groups for parents with several 
children. Make sure there are plenty 
of escorts and officials as an added 
safety precaution. 

Stock the lake with a few albino fish 
for an extra attraction. 

FISH-A-RAMA SELECTION 

To determine its all-around cham- 

pion, Aro, Inc. awards points on a 5-4- 








BIG SALMON won first prize at employ- 
ees fishing party sponsored by Boeing 
Airplane Co., in Seattle, Wash. 


3-2-1 basis to the top five catches in 
each of its three specie classifications. 
The fisherman totalling the most points 
wins the grand prize—a trip to the 
NIRA Fish-A-Rama at Kentucky Lake. 

The Kohler Co., Kohler, Wis., uses 
a similar system, but awards points 
on a weighted basis to the first, second 
and third best catches each month in 
each classification. Muskie 
scores 15 points, second largest counts 


Biggest 


eight, third counts five points. Points are 
awarded in the seven classifications of 
game fish on a 10-5-3 basis, and in the 
four pan fish classifications on a 5-3-1 
basis. Each fisherman totals the points 
he has earned during the duration of 
the contest to determine the grand 
champion. 


EXCITEMENT mounts as anglers check their outboard motors and wait for the 
starting signal for the annual Boeing Employees Fishing Party. No wonder, a boat 
and a motor were among the prizes to be awarded the top fishermen. 






A ee TT 


Last one in is a rotten egg! Close counts. 


Chemstrand Staff Photos 
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If any picture is worth 1,000 words, a picture of happy children ought to be 
good for at least 2,000. Convinced of this, we'll let the faces in these photos tell 
their own story of enthusiasm, delight and immense goodwill. 

Who put the smiles on these faces? The Chemstrand Employees Recreation 
Association of The Chemstrand Corporation in Pensacola, Fla. The occasion was 
the 1958 CERA Children’s Day Camp held for 300 kids on two Saturdays last 
August at the Chemstrand Recreation Area. 

Upon arrival by bus at the camp site, tykes and teenagers alike were regis 
tered and given a CERA Day Camp “T” shirt. Then the air became electrified 
with laughter and anticipation as they launched the busy day’s schedule of soft: 
ball, ping pong, darts, shuffleboard, archery, horseshoes, swimming, badminton, 
ice cream and cookies. 

Eagerly sought awards, silver dollars, were presented to the 29 children who 
won the various sports events. 


Missing in these photos, however, are the expressions of enjoyment and genv- 
ine satisfaction beamed by the adults who served as day camp counsellors; 
particularly Summers Jarrett, CERA director, and Frank Johnson, Children’s 
Activities chairman, whose efforts were so richly rewarded. 





























leather items. 


The eyes have it. 





WHY NOT ADD LEATHERCRAFT TO YOUR 


\Recreation Program? 





Start with complete 
HANDY-CARVE 


BILLFOLD 
KIT 


Onls $995 


Why not add a leathercraft activity to your recreation program? 
No expensive equipment to buy $2.95 Handy-Carve Billfold Kit 
is all you need Build workshop later from the sale of finished 


Employees will thank you for starting them on a lifetime of fun and 
profit. A hobby that adds insurance to retirement years. 

Kit features exclusive Handy-Carve wonder tool One tool performs 
all basic leather working steps; insures easy fast pro- 
fessional results. Kit complete; quality pre-cut leather 
billfold, goatskin insides with 3 pockets, lacing holes 
punched, leather lacing, lacing needle, Handy-Carve 
Tool, leather finish, 


instructions and pattern. 


TANDY LEATHER CO. §s1.1313 


P. O. BOX 791-NN 


FORT WORTH, TEXAS 
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bour entertainment in 


ROCKEFELLER 
CENTER 


A wonderful place to top off your stay in 
New York is the dynamic city-within-a-city, 
Rockefeller Center. No visit is complete 
without a personally guided tour to all 
points of interest—the giant murals, subter- 
ranean shopping centers, Lounge of the 


magnificent Radio City Music Hall, the 
roof gardens, and the breathtaking 50-mile 


view from the 70th floor Observation Roof. 


This one-hour tour leaves every few min- 
utes from 9 A.M. to 9 P.M. daily. A 
trained guide is along to see that you see 
all there is to see of Rockefeller Center. 
It’s an experience that'll be talked about 
and long remembered. 


DISCOUNTS AVAILABLE TO YOUR EMPLOYEES 


FOR FURTHER INFORMATION and Free 
Brochure write Manager, Rockefeller Cen- 
ter Guided Tours, 50 
Rockefeller Plaza, 
New York 20, N. Y. 
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by ART GILLIGAN 
CRA Astronomy Commissioner 


STAR STRUCK 


Only for gray bearded elders? Not so! Here’s how astronomy 


scored a hit at Convair-Fort Worth as space age recreation 


Can a cultural and scientific activity 
hold its own against sports and handi- 
craft recreational programs? The an- 
swer—a resounding yes, comes from 
the Fort Worth, Texas Convair Recrea- 
tion Association’s Astronomy Society. 

It goes without saying that in the 
summer of 1956, when a small group 
of individuals petitioned the Convair 
Recreation Association to sponsor an 
astronomy activity, the CRA’s Em- 
ployee Council voted its approval with 
certain justifiable misgivings. 

It always has been a popular con- 
ception that anyone associated with 
astronomy usually is a gray bearded 
elder who haunts the night hours peer- 
ing through a telescope, scratching 
mysterious and mystic symbols on a 
pad and, all in all, a very odd fish. 

The CRA Employees’ Council had a 
number of very valid questions con- 
cerning this new activity. For instance, 
what sort of recreational program 
could such a group offer? Could it 
offer even a small degree of the appeal 
provided by such high drawing activi- 
ties as softball, bowling, hunting, fish- 
ing and square dancing? Would it ap- 
peal to just older men and would it 
exclude women and children? What 
resulted was a new variation on the old 
theme—success story. 

The initial petition of the Astrono- 





mers contained 39 names. At its first 
organizational meeting in September 
1956, the group received assistance 
from heavenly forces. The planet Mars 
was at its closest point to the earth 
on this date, an occurrence which hap- 
pens once each 17 years. 

Since it had been announced that a 
small telescope would be available, 
the meeting hall was packed with 77 
men, women and children. The agenda 
at this meeting was brief, including a 
statement of the group’s objectives and 
the circulation of questionnaires re- 
questing information as to the possible 
possession of skills in mechanics, con- 
struction and photography. An inquiry 
also was made as to who might be 
interested in the formation of observ- 
ing teams. 

The response was more than en- 
couraging. Fifty-three questionnaires 
were received, and enough people sig- 
nified their interest in the observing 
team concept to enable the formation 
of 16 teams. The assembly then went 
outside and orderly queued up behind 
the small telescope to await their op- 
portunity to see the Martian spectacle. 

From this juncture the tempo in- 
creased. Monthly lecture meetings were 
organized with prominent amateur as- 
tronomers and experts on rocketry and 
space travel voluntarily contributing 





their time as speakers. The attendance 
at these lectures averaged 40 persons 
including women and a_ surprising 
number of teenagers. 

The group purchased two smalj 
lraining telescopes, and the observing 
team concept was launched, These two 
scopes were rotated among the various 
teams under close supervision and co- 
ordination. Within a month, the obsery. 
ing program had 23 teams, with an 
average of four Convair families per 
leam. 

Each team was required to make 
a formal report on what they observed, 
In reviewing these reports, the ap. 
pointed Commissioner of the group 
learned that most of these people had 
very little knowledge of astronomy, 

An informal class in descriptive as. 
tronomy was organized and _ received 
with enthusiasm. Meeting twice each 
month, the Commissioner, with the § 
help of several key people, explained 
the simpler facts of our solar system 
and the universe. 

The thirst for knowledge in things 
celestial became too much for 
the capabilities of these volunteer in- 
structors, and a formal 18-week course 
taught by a hired semi-professional as- 
tronomer was instituted. 

This course was offered for a nomi- 
nal fee and included the price of an 
excellent text book and 36 hours of 
instruction. It was an unqualified suc: 
cess. Twenty-three men, two women 
and six teenage youngsters completed 
the course. 

Another phase of the group’s pro 
gram was the purchase of a_ large 
eight-inch reflecting telescope with an 
attachable Astro-Camera. Here was 
born the CRA Astronomy Society's 
Astrophotography Division. 

A training program was established 
to instruct interested members of the 


soon 





What's involved? CRA Astronomers purchased these items: 


1956 2-4” Dynascopes (Newtonian reflecting telescopes) 





1957 


purchased from Criterion Mfg. @ $49.95. 

1-Set of 28 Slides (Sun, Moon, and Planets) 
purchased from International Screen Organization 
$14.00 per set or $.50 per slide. 

1- Planetarium (Projector) purchased from Ed- 
munds Scientific for $14.95. 

1 - Astrola 8” Reflecting Telescope with clock drive. 
Purchased from Cave Optical Co. for $375.00 

1 - Astro Camera for use with the 8” Astrola above, 
purchased from United Scientific Co. for $69.50 
Note: The following instruments were purchased by 
Dr. Herman Sebested, Director of the Fort Worth 


1958 


Moonwatch team and used by these CRA Activity 
members participating in the Moonwatch. 
12-Edescope (Satellite Scopes) purchased from 
the Edmunds Scientific Co. 12 @ $49.50 

25 - Textbooks—Bakers—I/ntroduction to Astronomy 
Sth Edition $5.15 less 10% (used for class in de- 
scriptive Astronomy and paid for by class members 
as part of their tuition. 

Approximately $1,800.00 was spent for raw ma- 
terials and parts for construction of 19” Casse- 
grainian Telescope and Dome Structure to house 
same. Purchases were made from a great many 
sources including: Edmunds Scientific, Corning 
Glass Works, Montgomery Ward, etc. 
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MODEL of observatory dome (1) and 
the mirror grinding operation § are 
checked by Society members. 


grou} to photograph the moon, planets 
and other celestial phenomena. Within 
a short period of time excellent re- 
sults were evidenced. Three photo- 
graphs of the moon received feature 
coverage in the Convair-Fort Worth 
news organ, CONVAIRIETY. 

In the fall of 1957, the activity re- 
ceived a tremendous assist—the long 
awaited space age dawned. Previous 
to this event, the CRA group, in joint 
effort with the Fort Worth Astronomi- 
cal Society and Texas Christian Uni- 
versity, formed a “Moonwatch” team. 

This team began training to sight 
visually man-made satellites, the first of 
which was supposed to be the Navy’s 
much publicized Vanguard. This op- 
eration was calculated to provide im- 
portant data to the Smithsonian Astro- 
physical Observatory whenever _ the 
first satellite was launched. 

Then on one October evening, with 
dramatic suddenness, came the terse 
request for all “Moonwatch” teams to 
assemble in the early morning hours. 
Soviet Russia had launched Sputnik I. 

The Fort Worth team with its CRA 
participants were one of the first teams 
assembled and ready to observe man’s 
first attempt at space conquest. Al- 
though no sightings were possible on 
this occasion, the Fort Worth team did 
observe and report the passage of the 
Sputnik I rocket case several times, as 
well as sighting Sputnik II (the Dog 
Kennel), Sputnik III and Explorer | 
rocket case as subsequent space ac- 
tivity continued. 

It is a standing joke among the team 
members that the CRA Astronomy Ac- 
tivity is unique in receiving aid and 


comfort from the Soviets, for the ad- 
vent of Sputnik caused a spontaneous 
increase in the activity’s membership. 

One that 
real fine recreational activity when the 


supposes astronomy is a 
stars are out and the weather is pleas- 
ant, but what about those cloudy 
stormy nights of late fall and winter? 

Yes, you can offer lectures and edu- 
cation, but at the same time, doesn’t 
the activity lose a certain amount of its 
appeal? 

Certainly it does, and the CRA As- 
tronomy group found this to be true. 
Another phase was needed. The answer 
construction of scientific instru- 
ments. 

In January 1958, the CRA group de- 
cided to construct a telescope 


was 





not 
just an ordinary model, but one of the 
largest amateur-made instruments in 
the United States and the largest ama- 
teur-made telescope in the state of 
Texas. 

Work began in earnest. Plans were 
drawn, and redrawn. One 
member of the group was a welder, as 
well as being a master machinist. Un- 


discussed 


der his able direction the frame work 
and mount of the huge instrument took 
shape. 

A modified Draper (optical) ma- 


MOONWATCH TEAM of the CRA Astronomy Society assembled in the early 
morning hours to sight Sputnik I as the space age dawned. Subsequent space 
activity has been observed closely by members of the Convair team. 


chine was constructed by the group to 
grind the huge 19-inch diameter 70 
pound pyrex glass blank for the pri- 
mary mirror. The tedious grinding op- 
eration began—l00 machine hours, 
275 man hours—with twenty-five peo- 
ple participating. 

Another project developed from this 
telescope construction. This instrument, 
once completed, would have a monetary 
value of about $20,000. It would have 
to be housed in a weather-proof struc- 
ture, but one which was also compatible 
with the planned use of the telescope. 

A scale model of the structure was 
constructed. The structure naturally 
was designed on the traditional revolv- 
ing observatory dome principle. The 
only request for assistance advanced by 
the group was for building materials 
necessary to translate the design into 
reality. 

This request was approved by the 
CRA, and work began on the following 
day. On April 18, 1959, with the proj- 
ect 80% completed, the observatory 
(see photo) was officially dedicated. It 
should be in full operation sometime 
in July. 

This telescope will give a life-time 
of service. It will be made available 


continued on next page 


CRA OBSERVATORY forms an appro- 
priate backdrop for Art Gilligan, and 
Hardy Walton, dome designer. 
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to the general Convair public one night 
each week simply to help reveal the 
wonders of our universe. Closed circuit 
television will be added later to enable 
the use of this instrument in classroom 
instruction. 

Probably its most important use, 
however, will be in the institution of 
actual scientific research by the group. 
Variable stars will be observed and 
the resultant findings reported. The 
night skies will be swept for comets— 
those mysterious celestial visitors from 


outer space. The potentials of this in. 
strument are unlimited, not only in the 
field of scientific endeavor, but in pro. 
viding recreation for literally two gen. 
erations of Convair families. 

As though to vindicate the far. 
sightedness of the CRA Employees’ 
Council in approving the formation of 
the astronomy activity, the Eugene 
Crosier Annual Outstanding CRA Ac. 
tivity Award was made for the first 
time in July 1958—its recipient: the 
CRA Astronomy Society. 





How to start astronomy activity 


Preliminaries 

A. Prepare a questionnaire calculated to determine (1) the degree of interest 
the members have (2) skills that he might have such as Photographic experience, 
Art experience, Sheetmetal or Construction experience, Engineering or Drafting 
experience. 

B. Have a small telescope on hand, also a set of slides and a projector. If the 
weather is bad, the scope naturally can’t be used, so the slides will make a good 
substitute. 

C. Develop a long range plan. Determine what you will do with your group 
for a period of at least five years. 

D. Invite prominent members of local Amateur Astronomy Groups to attend 
your first meeting. Draw on them for information and plan to use them as 
speakers for future meetings. 

E. Write the Sky Publishing Co. Harvard College Observatory, Cambridge, 
Mass. Inquire about their group subscription plan for the magazine, Sky & 
Telescope. Each member of your group, upon payment of $5.00 to you, may 
receive this fine magazine for a year. $2.50 of this is sent to Sky & Telescope, 


| the balance can be used to provide working capital for your group. 


Ist Meeting 

Circulate questionnaires immediately. (See A. above). Introduce your guests 
of other local Astronomy groups citing their specialties (i. e. Satellite Observing, 
Moon Observing, etc.). If possible, be able to say at what meeting each will 
lecture the group. Detail your plans for the next five years. Make your members 
anticipate an ambitious program so they will be anxious to become a part of it. 
Make the business portion as brief as possible. Take the group outside and use 
the small telescope. Allow your guest amateur astronomers to take the lead in 
describing the celestial wonders that are seen. This could be a long session, but 
don’t try to break it up until the last person is ready to leave. 

Note: If the weather is inclement, use the slides and direct questions to your 
guest amateur astronomers. 

Between Ist and 2nd Meetings 


| Analyze your questionnaires very carefully. Pick out the people who have the 





best capabilities. Form them into Project Investigation Committees in fields such 
as Satellite Observing, Construction & Telescope Making, Astrophotography, 
Radio Astronomy, etc. 

2nd Meeting 

Announce your committees and tell them to go to work investigating possible 
projects. Introduce everyone present. Introduce your speaker. After the lecture, 
take the group outside for observation. 

3rd Meeting 

Committees would be asked to report their findings. Appoint the most aggres 
sive man on each committee a Project Co- ordinator. Get the projects started 
Have a lecturer for this meeting also, End up with the usual observing session. 
Other meetings 

Start our Projects using other nights of the month than the business & lecture 
meeting nights. Continue your lecture meetings and business meetings once 
each month. Projects can meet on a weekly or bi-weekly basis. Put everyone in 
the group to work. 
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second annual 


NIRA Fish-A4-Rama 


Postal fishing contest and the National Finals at 


Kentucky Lake lure business and industry fishermen 


Entries are now being taken for the 
second annual NIRA Fish-A-Rama for 
business and industry. 

To be held in two divisions, the 
postal contest and the National Finals 
on Kentucky Lake near Paris, Tenn.. 
Oct. 9-10, the Fish-A-Rama will aug- 
ment employee fishing programs 
throughout the U. S. and Canada. 

The postal division will be conducted 
in eight different classifications with 
national winners named for the best 
catches of trout, bass, muskie, North- 
ern Pike, walleye, salmon, pan fish and 
salt water fish. 

NECESSARY DATA 

Employees merely complete the offi- 
cial entry blanks with the necessary in- 
formation on the fish caught (weight, 
length, type of bait, etc.) to be eligible 
for judging. 


The National Finals will again be 
held at Paris Landing State Park, 
Tenn., on the shores of Kentucky Lake. 
As was done last year, industrial fish- 
ermen will be furnished a boat, motor 
and an experienced guide for the eight- 
hour contest. 

This year, however, scoring meth- 
ods have been changed and a casting 
contest added to provide an all-around 
basis for selecting industry’s Grand 
National Fishing Champion. 

Fish caught will be evaluated both 
on weight and length with one point 
awarded per pound or fraction thereof 
and one point per inch or fraction 
thereof. This will put bass and crappie 
fishermen on equal standing. 

The casting contest will consist of 
two casts at each of ten targets, First 
cast at each target scores six points if 





hit and the second cast at the same 
target scores four points if a hit is 
made. Perfect score for the casting 
contest is 100. 

Then, points for weight and length 
of fish caught plus points scored on 
casting will be totaled to determine the 
National Finals Champion. 

Any employee of a NIRA member 
company can enter the postal contest 
or National Finals or both. Entry fees 
are nominal to permit as many em- 
ployees to enter as possible. 

NOMINAL FEES 

The fee for the postal contest is 
$1.00 per individual entry. The entry 
fee for the National Finals is $25.00 
and includes boat, motor and experi- 
enced guide; Tennessee fishing license ; 
welcome fish fry and entertainment 
and the awards banquet. 

National Championship awards will 
be presented to the winners of each of 
the eight specie classifications in the 
postal division and the to winner of 
the National Finals. A jackpot of mer- 
chandise prizes will also be awarded 
in both divisions. 

Deadline for submitting entries in 
either contest is Sept. 15, but prepara- 
tions for entering and publicity to 
stimulate interest should begin now. 
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Two of Keraland’s artificial Lakes cover- 
ing 12 acres are extremely good for bass 
and bream fishing (stocked). 
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Most of the grading for sodding more than 
25 acres of picnic and lawn areas was done 
by volunteers. 


A new Ten-4 Club member shows his 
KERA lighter which signifies more than 
40 hours of volunteer work at KERALAND. 
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by ROY “POP” ELLINGTON 
Recreation Director, Kaiser Aluminum & Chemical 


In 1956, Kaiser Aluminum & Chemi- 
cal Corporation at Ravenswood, W. Va., 
came face to face with the often experi- 
enced industrial personnel problem of 
what to do to help service the leisure 
hour needs of its fast growing plant per- 
sonnel and the families of those 
employees who resided in the immediate 
area. 

Locating a multi-million dollar instal- 
lation in an isolated rural community 
presented a multitude of major prob- 
lems. Among these, lack of recreation 
opportunity soon became a very 
important item for discussion among 
both management and employees. 

Many Kaiser supervisory personnel 
were being transferred in from other 
locations as far away as California, 
Washington and Louisiana, where com- 
mercial and municipal recreation facili- 
ties and programs were available. 

Hourly employees were _ being 
recruited from the heavily industrialized 
West Virginia areas around Charleston, 
Huntington and Parkersburg. Most of 
the newcomers to the Ravenswood 
Works had been accustomed to recrea- 
tion opportunities. 

Relocation in Ravenswood, a town of 
less than 1,100 population at the time, 
found most employees in a quandry over 
housing, shopping, schools and the com- 
plete lack of commercial recreation 
facilities. 

A small town park, play area and 
swimming pool were the only existing 
municipal facilities. 

That local Kaiser management was 
going to have to get into the recreation 
picture became evident in the fall of 
1956 when a group of supervisory 
employees surveyed existing facilities. 

The company had to choose from 
three alternatives to solve the problem: a 
company sponsored, financed and con- 


ducted program; a company  spon- 
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KERALAND. 


Relocating employees to an isolated area 
creates many problems, not the least of 
which is fulfilling leisure-time needs 


sored and financed program conducted 
by employees; or a_ contributory 
arrangement with the local government 
with the responsibility of serving 
employees’ needs resting with the town 
board of commission. 

The original group of recreation 
minded employees made the decision 
easy by coming up with an acceptable 
plan. Under their plan management 
would afford land, which was. avail- 
able; allow usage of company tools and 
equipment; and furnish finances neces: 
sary for materials needed to develop 
recreation areas and facilities. The 
employees were to furnish labor on a 
volunteer basis, and as the facilities 
were completed, to furnish leadership 
for governing and 
program. 

From this beginning, an employees 
recreation association was formed and 
later chartered under law as a non- 
profit corporation. 

In October of 1956, an 11 man execu: 
tive committee was appointed by man- 
agement to guide the program. They 
immediately delegated responsibilities 
for planning priority projects, publiciz- 
ing the entire effort, conducting actual 
work projects, recruiting volunteer 
workers, and forming a number of 
subcommittees from within the associa- 
tion. 

These sub-committees; planning, 
engineering, ways and means, man: 
power, publicity; immediately swung 
into action. By November 1956, a 900 
acre plot of land had been set aside for 
use by the recreation group. Actual 
work began on clearing an old farm 
site which had been selected as the 
nucleus of the development. 

At first, renovating the old farm 
house into a club facility, building an 
access road and parking lot, clearing 
about an acre for a picnic area and 


conducting — the 
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W. VA. 


building a softball field were 
sidered adequate goals for the first 


con- 


year. 
' These were all accomplished, but the 
enthusiasm developed carried over into 
anumber of other products. The picnic 
area, With 32 tables and four grills, was 
twice the intended. The farm 
house turned out to be a regular coun- 
try club type facility. The access road 
and parking area took on the appear- 
ance of a professional job and was 
slagged for all weather use. 

In addition to forecast facilities, a 28 
target field archery course was added. 
Two lakes covering about 814 acres 
built. A children’s playground 
merry-go-round, three sets of 
slide and teeter totters was 
completed. A pistol and rifle range was 
added to the existing trap range. 

During 1957, Kaiser Employees’ 
Recreation Association was chartered. 
All employees became members and 
their dependants became associate 
members with all privileges except vot- 
ing and holding office. 

To stimulate interest in the facility 
work sessions, KERA formed the 
“Ten-4 Club.” Restricted to 200 mem- 
hers, the club was open to prospective 
members who had accomplished ten, 
four hour work sessions on permanent 
physical installations at KERALAND, 
as the tract became known. Over 50 
employees gave their 40 hours or more 


size 


were 
with 
swings, 








during the first year. 


Today the KERA program far 
exceeds the original plans. With 


employment at 2,500 and still growing, 
the program is by no means as sufh- 
cient as desired. Facilities are continu- 
ally being developed as monies are 
made available. 

Plans for 1959 include a recreation 
building to accomodate large groups. 
If this materializes, it will allow maxi- 
mum usage by 200-300 people for 
dances, roller skating, band and choral 
concerts, picnics and minor games. 

Present activities at KERALAND 
include a golf driving range, hunting 
and fishing, leathercraft, 
bridge and dance classes, picnics, par- 
ties and many others. 

KERALAND is indicative of the 
results of a cooperative effort between 
management and employees in satisfy- 
ing a definite personnel need. Its 


ceramics, 

















Before 


Old farm house remodeled with a new roof, 
windows, front porch and completely new 
interior serves as the KERA club house. 


After 













also substantiates the 
belief that if given opportunity, encour- 


development 
agement, leadership, guidance and a 
minimum of financing, a majority of 
employees will shoulder the responsi- 
bility of helping reach the solution of 
a lack of employee recreation oppor- 
tunity. 














After 


Volunteer workers transformed the interior 
of the old farm house into a veritable 
country club for employees. 


Before 






















i Ti 7) y 
WHIZ BANG COR : 
POPCORN ; 
MACHINE ¥ 
$265.00 } 
Other 
models from 
$199.00. 








Yes, Recreation, and relaxation are not complete unless there are Refreshment facilities. 
You should provide these as a part of your program. POPCORN is the place to start. 


In return they will earn 80% Profit to put back in the Program. You can earn 
an extra $2-3,000.00 per year with Popcorn and other long-profit Refresh- 


ment items. 


Write today for complete catalog, and information on Popcorn, Ice Balls, Cold Drinks, 
Cotton Candy and Hot Dogs — All of which can help your program be more com- 


plete, and MORE PROFITABLE! 


/ GOLD MEDAL PRODUCTS CO. © 318-324 E. Third St., Cincinnati 2, O. 
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“How to Catch 
FISHERMEN 


to stimulate participation in your company program 


ENTER 
2nd annual NIRA FISH-A-RAMA 


® Postal Contest 

As an added attraction to your company fishing program, 
enter the best catches made during the year by your em- 
ployees. National Fishing Champions of Industry will be 
named in each of eight species: Trout, Bass, Muskie, North- 
ern Pike, Salmon, Pan Fish, Walleye and salt water fish. 
Entry fee, $1.00 per individual. Write NIRA for official 
entry form. Deadline: Sept. 15. 





open in 


®@ National Finals 

The best prize you can give your company fishing cham- 
pion—send him to the National Finals of the NIRA Fish- 
A-Rama held on Kentucky Lake near Paris, Tenn., Oct. 
9-10. Here, your representative will vie for national honors 
against employees from companies throughout the U. S. 
and Canada. Entry fee of $25.00 includes boat, motor, ex- 
perienced guide, Tennessee license, welcome fish fry and 
entertainment and the awards banquet. Special room rates 
have been arranged in the beautiful Paris Landing State 
Park Inn. Fisherman with highest total points based on 
weight and length of fish caught plus casting contest wins. 
Entry deadline: Sept. 15. 


two divisions 





{enter either 
one or both) 





Eligibility: Any employee of a NIRA member company 
is eligible to enter either the Postal Contest or the National 
Finals. 

Entries: Official Fish-A-Rama entry forms may be ob- 
tained from the National Industrial Recreation Association. 
Completed entries for either contest must be returned to 
NIRA, postmarked no later than Sept. 15. 

Awards: Postal contest winners in each of the eight spe- 
cies will be awarded National Championship Trophies. All 


Benefits to YOU: The NIRA Fish-A-Rama is conducted 
to help you stimulate participation in your company pro- 
gram, whether it’s a one day outing or a season-long con- 
test. Publicize your program by announcing that the best 
catches in each specie will be entered in the NIRA Fish- 
A-Rama Postal Contest. National winners will receive hand- 
some trophies and outstanding prizes. Then give your 
champion fishermen the best award possible. Send them 





entrants will be eligible to win a jackpot of outstanding 
fishing and boating merchandise prizes. Winner of the 
National Finals will be awarded the handsome Grand Na- 
tional Championship Trophy. Additional trophies will be 
presented to runners-up and all finalists will receive mer- 
chandise prizes. 


to the NIRA Fish-A-Rama National Finals on Kentucky 
Lake near Paris, Tenn. Here, they will fish in a resort at: 
mosphere with a top guide on a nationally acclaimed fisher- 
man’s paradise. Entry fees are nominal, $1.00 per indi- 
vidual in the postal contest, $25.00 for the National Finals. 
Write NIRA for entry forms. 


NIRA 203 N. Wabash Ave., Chicago 1, Illinois 
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SIM ecRETON ROUNDUP 


New Sports Film Guide 


The latest edition of the SPORTS 
FILM GUIDE has just been released 
by the Athletic Institute. Completely 
the GUIDE lists over 2,000 
l6mm sports films covering 54 differ- 
ent sports categories. More than 600 
of the films can be obtained on a free 
loan basis. 

Film listings give title, length, color 
or black and white, sound or silent and 
a brief summary of the contents. The 
GUIDE may be purchased for $2.00 
from the Athletic Institute, 209 S. 
State, Chicago 4, IIl. 


revised, 


Camera Club Good Will 


Lots of fun for a worthy cause were 
the ingredients for an unusual activity 
conducted recently by the A&OD 
Camera Club of Eastman Kodak Co., 
Rochester, N. Y. 

Shooting animals with stereo cam- 
eras on a trip to the Buffalo, N. Y. 
zoo provided the fun. Presenting the 
resulting stereo slides to local agencies 
for showing to handicapped children 





gave a worthy-cause flavor to the ven- 
ture. 

Besides lining up transportation, the 
Camera Club also supplied cameras, 
film, flash bulbs and instructions to 
interested parties. 


Skaters Roll On 


To keep pace with demand, Kaiser 
Steel in Fontana, Calif., has opened its 
Recreation Hall for weekly adult roller 
skating sessions every Thursday eve- 
ning. 

These new sessions have been added 
to the regular Friday night program 






which is open to all members of Kaiser 
families. Only Kaiser employees or 
family members over 18 years old are 
eligible to skate on Thursday nights. 

Skates are available at the Recrea- 
tion Hall for 25 cents rental. 


Kids on the Midway 


More than 20,000 children and par- 
ents were treated to 30 rides each dur- 
ing the annual Fair Park Midway 
amusement park outing staged in April 
by the Chance Vought Club, Dallas, 
Texas. 

About 60 volunteer employees, di- 
vided into teams, assisted park guards 
in handling the crowd during the six- 
hour period for which the Midway had 
been reserved. 





Toronto, Ont., 


IN MEMORIAM 


William Alan Diehl, who was in charge of recreational 
activities for 1,500 employees at Canadian Kodak Co., Ltd., 
died suddenly April 13 while at work. 

Well known throughout NIRA for his active participa- 
tion in conferences and other Association Activities, Diehl 
was also chairman of the Canadian Volleyball Association 
and volleyball representative on the Pan American Games 
Committee. He joined Kodak in 1946. 
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for the famous 


on the bat 
you buy... 





oval trade-mark 


LOUISVILLE SLUGGER BATS 


| THE CHOICE OF THE CHAMPIONS ALWAYS 
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WANCOCK 


REG. U.S. PAT. OFF. 


PARKMASTER 






PRACTICAL 

STOVE for 

ROADSIDE 
PARKS and PICNIC AREAS 


YOU'LL LIKE: PATRONS LIKE: 

@ Low Installation Cost @ Large 15” x 22” Actu- 

© Easy Removal of al Cooking Surface 
Body for Storage © Positive Draft Control 

@ Padlocks to Post Wide Utensil Shelves 


@ Quick Ash Removal 
from Either End @ Swivel Mounted Body 


Send for complete specifications and prices 
HANCOCK IRON WORKS 
60 W. Pike Street, Pontiac, Michigan 












SPECIALISTS IN PLANNING 
Recreation Areas and Facilities 
for Industry 


THE CHARLES M. GRAVES ORGANIZATION 


1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 
Your inquiries invited. 














CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 


copy must be received by the 5th of the month | 


before date of issue in which ad is desired 





ATHLETIC APPAREL 





RIMES 


Hitters’ Comeback Delayed 


Softball sluggers will have to wait 
at least two more years than expected 
before they can get more wood on the 
ball. (See “Hitters’ Comeback?” page 
28, May R/M.) 

As announced in the minutes of the 
| 1959 annual meeting of the Interna- 
| tional Joint Rules Committee on Soft- 
ball, and reported by R/M, the rule 

governing the diameter of softball bats 

would be changed, effective Jan. 1. 

1960, increasing the maximum legal 
diameter from 21 to 23¢ inches. The 

change is intended to improve hitting. 
| Later, officials of the Rules Com- 
mittee met with the Athletic Goods 
| Manufacturers Association to discuss 
the problems involved in the rules 
change: primarily the current stocks 
of bats to supply demands in 1959 and 
| 1960, the advance purchase of ma- 
| terial and the problems of retooling. 

As a result of the meeting, the Rules 
| Committee agreed to postpone the 
| effective date of the change and con- 
duct a controlled test to get some ex- 
| perience as to the value of the larger 
hat. 

Manufacturers will produce a limited 
number of the proposed bat to be 
tested in all types of softball compe- 
tition. It was suggested that the test 
also cover use of Little League bats 
(214 inch diameter) and regulation 
baseball bats. 





The Rules Committee will then re- 
view test results and make a decision 
/at its 1960 meeting. If the recom- 
| mendation to increase the size is again 
approved, it will go into effect Jan. 1, 
1962. This will allow sufficient time 
for manufacturers and distributors to 
dispose of current stocks and materials. 


Team and Industrial Patches Made to Order. | 
Send rough sketch, quantity, size and colors | 


for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery. 


THE FELT CRAFTERS, Plaistow 12, N. H. 





POSITIONS WANTED 





Asst rec dir for large firm, 2 yrs experience 
in all phases of company program from tours, 
league scheduling, award dinners, purchasing, 
vending. Age 32, married, two children. 


CP16—RECREATION MANAGEMENT 





College grad, with master’s in community 
organization and 20-plus years experience in 
community center and social work seeks posi- 
tion in industrial recreation. Top references. 


CP17—RECREATION MANAGEMENT 


| Vending Cafeterias Double 


The trend to automatic inplant feed- 
| ing is becoming more like a mass 
| movement according to figures dis- 
closed by Edwin B. Meredith, executive 
vice president of Standard Financial 
Corporation, at the recent Inplant Food 
Management Workshop in Chicago. 

In one year, the number of vending 
machine cafeterias in factories has 
doubled, while the volume of food they 
served workers has almost tripled since 
1957. 

Meredith predicted that the number 
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of industrial automatic 


year. 


have been pegged to improved longer- 
term financing and a more cost: 
conscious attitude toward inplant feed- 
ing by factory management. 

Half a million employees in more 
than 500 plants are now fed daily by 
vending machine installations, accord- 
ing to Meredith. These factories range 
in size from 250 to 15,000 employees. 


Sports Sales Soar 


Still on the upgrade, 1958 athletic 
and sporting goods manufacturers sales 
climbed 7% over 1957 figures. 

In a report released by the Athletic 
Goods Manufacturers Association, all 
manufacturers and all major equip- 
ment categories showed sales increases. 

Golf equipment, as usual, led _ the 
list with $68 million in total sales for 
an $8 million increase. 

Similar increases were also reported 
in retail sales and in capital spending 
for new golf courses, swimming pools, 
camp grounds and other facilities. 

Another barometer of the nation’s 
rising interest in recreation activities 
of all kinds was provided by the Wall 
Street JOURNAL. Although retail 
sales of sports equipment accounted 
for only 1.03% of the $177 billion 
spent last year for all consumer goods. 
this figure is up from .93% in 1950 
and .77% in 1938. 


Fitness Program Aid 


Bonnie Prudden, well known to TV 
viewers and readers of SPORTS IL: 
LUSTRATED has come up with a com- 
plete body conditioning and reducing 
plan which could be used as a basis 
for an outstanding industrial recreation 
program. 

Thoroughly flexible, permitting the 
individual to gain increased vitality 
while concentrating on individual fig: 
ure needs or developing stamina for 
specific sports, Miss Prudden’s new 
system is fully explained in BONNIE 
PRUDDEN’S FITNESS BOOK. 

Recently published by the Ronald 
Press Company and priced at $2.95. 
the book organizes four, six-week con- 
ditioning plans, each building on the 
progress made in the one before. 
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.. for the best in bowling! 


Only when you go AMF all the way can you get the 
full advantages of an employee bowling program— 
improved morale, healthful exercise, fun for work- 
ers of all ages. 


Dependable, efficient AMF Automatic Pinspot- 
ters provide a smoother, more enjoyable game of 
bowling. Special AMF features such as the Under- 
lane® Ball Return eliminate distractions, make the 
satisfaction of higher scores possible. And AMF 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 


AMF Building « 261 Madison Avenue, New York 16, N.Y. 


accessories — balls, bags, and shoes—are the finest 
available, for looks and for practicality. 


Provide your employees with the most effective 
and enjoyable bowling program possible. Contact 
your nearest AMF proprietor... he will be glad to 
help you plan your employee bowling program. Or, 
write to AMF Pinspotters and have your local AMF 
representative explain the value of bowling as part 
of your recreation program. 


BOWL WHERE YOU SEE THE 





“MAGIC 


TRADEMARK AND 


TRIANGLE” 


SERVICE MARK OF AMF 


De 
A MORALE gers Introduce American Express’ new, 
\ low-cost group vacation plan. No 
BOOSTER—— 


A) 


a ... water cooler cliquing . . . or 
IN ONE ae yi 
L 


daydreaming. In an instant every 


EASY STEP - oma yc a single member of your staff is trans- 


formed into an efficiency expert 


more yawning . . . woolgathering 


—happy and enthusiastic in the 
anticipation of two or three wonder- 
working weeks in Hawaii . . . the 
Caribbean . . . Europe . . . Mexico 

.and dozens of other delectable 
places. Each tour is priced easily 
within the financial means of every 
employee . . . and arranged by 
the world’s finest, most complete 


travel service. 








Learn how the new 
AMERICAN EXPRESS 
EMPLOYEE GROUP VACATION PLAN 


can benefit your organization. 





von \MERICAN EXPRESS TRAVEL SERVICE 


65 Broadway, New York 6,N. Y. « WhHitehall 4-2000 


C] | would like more information regarding personnel vacations. 
PLEASE CHECK 


CT] Please have a representative call. 


PROTECT YOUR TRAVEL FUNDS WITH AMERICAN EXPRESS TRAVELERS CHEQUES — sPeENDABLE EVERYWHERE 
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